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A CAMPUS GROWS

IN PLANO

GOOD FOR TEAM TOYOTA

The eco-friendly campus brings together Toyota's manufacturing,

sales and marketing, corporate operations, and finance arms.

ON CAMPUS:
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GOOD FOR THE PLANET

Exceptional environmental practices improve both our planet and our community—

which is why Toyota is building its new headquarters with sustainability and resource

efficiency designed to meet LEED Platinum standards.

7.75-MEGAWATT SOLAR POWER SYSTEM >
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daily electric needs
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With the construction of our new headquarters, Toyota is committed to becoming
a trusted and valued member of the North Texas business community.

Help us challenge what's possible. Find your calling at Toyota.com/careers,
LinkedIn.com and Glassdoor.com. Just search for Toyota North America.

Produces up to 25% of

Enough energy to power

1,000 homes for a year
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Reduces carbon dioxide

emissions by 7,122 metric tons

All additional energy generated

by Texas wind farms
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*"Project 'One' Economic And Fiscal Impact Analysis,” 2014, Grant Thornton
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Toyota's brand new North American headquarters will bring tons of good to Texas —18,220

tons of steel and limestone, to be exact. The state-of-the-art campus will promote job

growth, provide team members with tech-driven facilities, and sustain itself through

environmental innovation.

* GOOD FOR TEXAS ~
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Toyota's new HQ brings substantial

economic growth to Texas.

Economic impact

on the city of Plano*

Approximately
is on minority- and

women-owned businesses.

Toyota will fill

in areas including:

Information Technology

Finance
Quality Engineering
Sales and Marketing

SUSTAINABLE LANDSCAPING >

Drought-tolerant, indigenous

plants without fertilizers,

chemicals, or artificial irrigation

Natural habitat for
endangered pollinators

and monarch butterflies

Preserved wetlands on the

northeast corner of campus
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Unique rain harvesting system
collects up to 400,000 gallons
of rainwater

Approximately 1,250 trees

planted on-site by Toyota

84 mature trees saved or
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relocated on-site
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